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Highlights

“.eforestation to Mitigate Global Warming

Global warming and management of mangrove forests have been two

key areas of research and action at Thailand Environment Institute.
Drawing on its experience in both fields, the Institute held a public
mangrove reforestation event in Phetchaburi fn‘ovincc. on 4-5 August 2007.
The event was jointly organized with the Pai Rai Wan program from Radio
100.5 FM of the Mass Communication Organization of Thailand (MCOT).
Two thousand mangrove saplings were planted on a 3-rai plot inside
Princess Sirindhorn International Environment Park at Cha-am,
Phetchaburi. As part of its policy to promote public participation in natural

resources conservation, the Institute invited interested members of the

public to join in the planting. In all, 114 people, including employees of

Kimberly Clark Thailand, Viriyah Insurance, Padeang Industry.
International Casting and JVC Manufacturing Thailand, took part in the
event.

As a major absorber of carbon dioxide. forests help to reduce net
greenhouse gas emissions. The Institute is now highlighting reforestation as
one key activity to encourage public awareness of and participation in

mitigating the effects of global warming.
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reen Products Around the Clock

Thailand Environment Institute kicked off a campaign in
August 2007 to publicize green products to the media and public
under the concept of “Green Products Around the Clock™. The idea is
to illustrate the availability of a wide range of environmentally
friendly products for daily use.

Using its 15 years of experience in green products labeling, the
Institute has produced for the campaign a handbook highlighting a
long list of environmentally friendly products, including toys, herbal
beauty products, stationery, bio-packaging,
paint and light bulbs. Also on display at the
campaign launch were green products from
various manufacturers and distributors who
attended the event, together with the
national press and broadcast media.

The green products campaign is the
Institute’s first step towards forming a
national network of green products
manufacturers and distributors, as well as

the media. to gain greater access to

environmentally conscious consumers.
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