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Sustainable Development

“Sustainable development is development that meets the needs
of the present without compromising the ability of future
generations to meet their own needs”.

The Brundtland Report (1987)
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In other words:

“Sustainable development is about ensuring a better quality of life
for everyone, now and for generations to come”

Y 9 9 9
v %

MsNAIUI019838U Aomsdas nanuiuladmsugunmdiianavuvesniaunslugail
uazvognae9) 11 lueuna

Government of the United Kingdom

Siam City Cement Public Company Limited 28/04/2010




The 3 Pillars of Sustainability Development
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The 3 Pillars of Sustainable Development

Economy
Including creating wealth and growth opportunities
for the business and its stakeholders.

Socilety
Including social development for a better quality

of life for employees, communities and the
nation.

Environment

Through efficient use of resources and creating
systematic and efficient work processes, bearing
In mind the need to reduce environmental impact
and to promote environmental rehabllitation.
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Sustainability: Threat, or opportunity

“Sustainability
Champion Path™  «£yauation Premium”
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Sustainability: Threat, or opportunity

Threat gilassn

“Sustainability
Champion Path”  «Eyajyation Premium’”

-------------------------------------------------- - Regulations restricting operations

Shareholder/ Company Value

. . Challenge
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A= | s 0o - Changing customer preferences
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| “Revenue
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“Do-Nothing Path”:

- Outdated products or production processes
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Opportunity lema

- Product innovation to meet market demand
wianssuvesdumiiannsanovauesnnudeamsvesdus na
- Green price premium
sifanvesFuRIN A UIAde N
- Chance to move ahead of the competition
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Managing sustainability well can make the difference

duns between long-term success or failure 7
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SCCC’s Objective — Beyond Profit & Growth

High
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Philanthropy Sustainability
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Sustainable Development Priorities

1. Energy and Climate Change

msdamsaunasnuuazymlandou

2. Stakeholder Engagement
MsasnaANuENRuN gl au ldannde

3. Community Involvement and Development
MINAU YU ULAAUATUMIHAIUT I

4. Alternative Fuel & Raw Materials
M3 IFnasnuazingaunauny

5. Product & Service Innovation
mMIadaanssulrnimeduaumuazusms
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SCCC SD priorities Y2010

Growingrreen
Tooether

Social

SD issues SCCC SD Priorities 2010

3 pillars of
Sustainability

1. Corporate Governance
ANULASHS A 2. Profitable & Value for all stakeholders
5]
Economic 3. Customers & Suppliers Relations

. Climate , C02 & Energy 1. Energy & Climate Changes

. Sustainable products & Services 2. Product & Service Innovation
. Sustainable construction

ANURILIARDN

Environment . -
. Atmospheric emissions

. Resources conservation. & biodiversity 3. Alternative Fuel & Raw materials
. Public policy , Compliance and
Environmental investment

1. OH&S
AUAIAN 2. Employm(.ent Practlces.
3. Human Right & well being
Social 4. Community Involvement 4. Community Involvement & Dev.
5. Stakeholders relations & engagement 5. Stakeholders Engagement

Such as community, customers, regulators, suppliers/
contractors, media, NGOs ,etc




Green Heart Campaign

4

Growincrreen
TO e't h e r Umbrella Theme

' 4

reen
H ea r‘t Internal Campaign

To demonstrate that SCCC Group is Green ‘by Heart’
and practices it as a way of life
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Growing Green Together

« Growing
DELENE

e Green
Y} o’:;
SHETIINaN

 Together
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Economy

Environment

Soclety
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N1THAIUTINUAINUNGY
Employee Engagement
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o maﬁm’quéquﬁ’uﬁ@ﬂﬁwﬁm 21891A39N19 Green Heart Campaign i
- Green Box @%15U Green Ideas
- Green Heart Bank @1%5UN17024T4 bazn19 11191999
- §90 ATUAYUNANTIN SD 1B4ANEN/ 199971 7%PTU 19U Green Factory
AMeAALENIEE NAIvNRanITNLiadamL Green School lud
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Project objectives

Educate on Green Information & Best practices
Tdanusnazdemanmsdianilu@aaumssnmaunaden

* Inspire Green awareness among INSEE family
a9 NNATZHYNMIHaanadaNluaIauATIOUNS

- =

* Practice Attitude & Behavioral change
asasulvRamsasuslasmenunavatuazmsdszngal Jua

« Green Heart for Sustainable Development & Share
Nlafnaanademenswannededtiuay nisilulszaumsaingae i
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Reduce REHH
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WELLA 3R £9LHUNWA SefiAudn 2R #a Reinvent uag Replace

NN ) O WEualday
Replace Reinvent (Repair)
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wandAaeinaniiavuaavuduniifusiasiudowiasan : INSEE Mortar,
INSEE Green Concrete, CONWOOD, GEOCYCLE, Green Logistics , 1nuag&ung
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Support Activities

e Seminars

e Green Tips on Lotus Notes & Desktop Wallpaper
* Posters, Banners, J-Flag, etc

 Road Shows

 Green Boxes

e Green Heart Banks

TV Commercials

e Others
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Road Show — ‘The Rallying Cry’

4

reen
Heart
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Yes! We Can!
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Road Show - Activity Atmosphere
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Communication Tools — Green Heart Mascot

Female Male
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Road Show — Locations asundauaad

 Plants 1, 2, and 3 — canteens
e Quarry workshop

e Customer Service Centers

* Geocycle Platform

e Conwood Factory

e Column Tower Head Office

22
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Communication Tools - Key Visuals

[Aanauld]
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Communication Tools — J Flag

Heart

= duns

J-Flag

Green Box
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Communication Tools — T shirt

o, reen
Heart
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Communication Tools - Stickers

I LT
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Objectives of Green Heart Bank

To support employee engagement on SD under the

Green Heart concept
duasulinTnauidinswludumswannegedtumealduuine suasaen

« To promote behavioral change of employees through
“ Learning by doing "

1 a 9 A =1 a (Y] = 9J dy
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« Toreward & recognize both individual & team/functions

who has the highest contribution to Green
stJimmﬂm”mamammsuwuﬂqmmawmmm‘nmmmﬂmumummﬂaau

Growin reen\
ToOether :
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Green Heart Bank — Operation

Locatiqns 2 Branches Column Tower and SRB
aouN 2 mmmmmﬁ ADANYNIINGS tay 159NUaTY m

Date & Time . Every Frlday from 12.30 — 15.00 hrs

!3@1114ﬂ151]{]1jﬂ\‘11u ‘V]ﬂ’JUf”fﬂi 1381 !,‘VlfJx‘iﬂﬁfl iN Unee 1y 19

*
SRB* Column

Green Bank
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Green Heart Bank — Items for exchange & points
msuanauﬁ’mazmﬁazamwuu

ltems for exchanges & points - can be adjusted from time to time )

Point collection / times
o S M L XL
ltems for Exchanges Criteria 5 point 10 point 15 point 20 point

1. Used Office paper by Weight
2. Cardboard/Container

by Weight
3. Plastic bottle-container

by Weight
4. Cans by Weight
5. Others by items base _
on Branch Mgr ‘approval by Weight

Note : 1. After each quarter , the points will be tallied and rewards are given to employees/dept.

2. a premium/gift will be considered to provided for employees base on the promotion program.
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Green Heart Bank — sample of the premium/gifts
AI0819MIUANTUA
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